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Social innovation, the process of developing and implementing new, effective solutions to solve social or environmental issues 

came from national policies, governmental or non-governmental entities settle the social issues to meet the social current needs 

better than it has been done before. As social innovation have to meet the long term impact at large scale through non-profit 

endeavors and the business community, it also open to address the society’s challenges too. 

Considering the need for social innovation for a developing country like India, the topic “Social Innovation and 

Youth in India” analysis the how social innovation can serve the society through youths (one of the most important assets for 

India). 

 

Keywords : Social innovation, social issues, environmental issues, long term impact, non- profit, business community & 

youths. 

A. INTRODUCTION 
 

Social Innovation has an inter-sectoral approach and is universally applicable. Social Innovations are launched by 

a variety of actors, including research institutions, companies and independent organizations, which tend to use 

their respective definitions of Social Innovation. Therefore, it is worth to discuss the what, why and how the social 

innovation works. 

Social Innovation focuses on the process of innovation, how innovation and change take shape (as 

opposed to the more traditional definition of innovation, giving priority to the internal organization of firms and 

their productivity). It likewise centres on new work and new forms of cooperation (business models), especially 

on those that work towards the attainment of a sustainable society. 

Social innovation can take place within government; the for-profit sector, the non- profit sector (also 

known as the third sector), or in the spaces between them. Higher education institutions, such as the Cambridge 

Centre for Social Innovation, Cambridge Judge Business School, University of Cambridge, leverage the power of 

research to support this aim. Research has focused on the types of platforms needed to facilitate such cross-sector 

collaborative social innovation. Historical studies suggest that transforming any system may take many years, and 

requires not only the capacity for multiple partnerships, but also for engaging policy, legal and economic 

institutions. 

Social entrepreneurship, like social enterprise, is typically in the non-profit sector excluding both for 

profit and public organizations. Both social entrepreneurship and social enterprise are important contributors to 

social innovation by creating social value and introducing new ways of achieving goals. Social entrepreneurship 

brings “new patterns and possibilities for innovation” and are willing to do things that existing organizations are 

not willing to do. 

As, social innovation solves the social and environmental issues in support of social progress through 

collaboration across the government, business and non-profit world, one can identify the importance of youth-

the most important and dynamic segment of the population in any country. It is believed that developing 

countries with large youth population could see tremendous growth, provided investment in young people’s 

education, health, protect and guarantee their rights are made properly. It can be undoubtedly say that today’s 
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young are tomorrow’s innovator’s, creators, builders and leaders. 

In short, social innovation is often an effort of mental creativity which involves fluency and flexibility 

from a wide range of disciplines, which can be connected with youths for an effective change in the society. The 

act of social innovation in a sector is mostly connected with diverse disciplines within the society. The social 

innovation theory of ‘connected difference’ emphasizes three key dimensions to social innovation. First, 

innovations are usually new combinations or hybrids of existing elements, rather than completely new. Second, 

their practice involves cutting across organizational or disciplinary boundaries. Lastly, they leave behind 

compelling new relationships between previously separate individuals and groups. Social innovation is also 

gaining visibility within academia which can be seen in the literature of review. 

 

B. REVIEW OF LITERATURE 

Social innovation, a key to resolve the pertaining issues better than the current outcomes through conquering the 

forces driving social exclusion circumstances is more ambitious, more strategic, and collaborative in providing 

access and opportunities to millions of poverty stricken people to become a part of the global economy. 

Again, the term social innovation has been used in a number of ways. Some of the earliest reference to 

social innovation, dating back to the 1960s, use the term to refer to experimental research within the social sciences 

and humanities. Since then, the term has gone on to be used in reference to social enterprise and social 

entrepreneurship, technological innovations which yield social benefits, corporate social responsibility and open 

innovation. 

The majority of literature on social innovation has largely emerged over the course of the last decade. 

Its emergence can be attributed to a number of factors, including a growing dissatisfaction with the technological 

emphasis in economic innovation literature and innovation policy. This dissatisfaction has led to a focus on social 

innovation, both at policy and research levels. Frank Moulaert and his colleagues, for example, argue that the 

technological focus of innovation policy and an overly technocratic approach to urban planning led to support for 

social innovation as a theme in the theorising of human development, empowerment and local development 

strategies. 

Similarly, the Future EU Innovation Policy Panel argued that within innovation policy, the “priority has 

been investing in knowledge rather than utilizing it rapidly and powerfully for societal benefit and development”. 

The panel called for EU action around “compelling social challenges” and proposed broadening the concept of 

innovation to include social innovation as well as business innovation. In this sense, social innovation can be seen 

as a reaction to the bias towards technology and business in innovation research, policy and practice. 

Social innovation has also emerged as a response to growing social, environmental and demographic 

challenges – often called ‘wicked’ problems because they are complex, multi-faceted, involve a range of 

stakeholders and are, by their nature, impossible to solve. These challenges are numerous but include, the ‘failure’ 

of the modern welfare state, the failure of conventional market capitalism, resource scarcity and climate change, 

an ageing population and the associated care and health costs, the impact of globalisation, the impact of mass 

urbanisation and so on. 

As Alex Nicholls and Alex Murdock explain, “intractable problems are seen as highlighting the failure 

of conventional solutions and established paradigms entrenched in intractable institutional settings across all three 

conventional sectors of society.” Tackling these challenges is hampered in the public sector by silos, in the private 

sector by market failures and in the civil sector by a lack of scale and fragmentation. Social innovation is seen as 

a response to overcoming and resolving these challenges. 

 

C. OBJECTIVES OF STUDY 

i. To analyse the what of social innovation. 

ii. To analyse the why of social innovation. 

iii. To analyse the how of social innovation. 

iv. To analyse the need of the youths in social innovation. 

 

D. METHODOLOGY 

For the analysis of success in social innovation, data and informations are collected from books, journals, papers 
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and from different sources are collected. Again, the data is analysed and presented through statistical methods 

such as tables, charts and diagrams etc. and the others as per the need. 

E. SIGNIFICANCE OF SOCIAL INNOVATION 

Social innovation aims for any solution that meets a social or environmental issues, develops social relationships 

in the process, and enforces new kinds of collaborations. The innovation could range from products and service 

to models that address the community’s unmet needs in an effective way by transforming people’s lives. 

Social innovation helps to resolve some of the world’s most pressing issues with new solutions such as 

remote learning, fair trade, mobile money transfer, restorative justice and zero-carbon housing. While in the 

process of working on solutions, it is also thoroughly making shifts in beliefs, basic practices, resources and special 

power structures. 

Social innovation often a unique opportunity to withdraw from a narrow way to contemplating social 

enterprises business engagement and philanthropy and emphasizes to recognize instead the interconnectedness of 

numerous factors and stakeholders. 

Social innovation addresses and finds out innovative approaches admist the rising societal challenges 

such as poverty, hunger, climate change, violence, discrimination & racism. In short, the significance of social 

innovation lies in providing huge opportunities in the following areas : 

  Technology : Every day, new products are coming out, trying to alleviate the quality of life or health. Poverty 

and hunger are primary areas in this with a focus. 

 Collaboration of Communities : Social innovation calls for moving together and join forces for different 

sectors to get solutions together, not individually. 

 Knowledge Sharing : Social Innovation allows for assessing and measuring the results of the projects. 

 

Moreover, social innovation is acknowledged that it is actually adding an extreme dimension to innovation for 

sustaining economic and social growth. 

 

F. THE POWER OF YOUTH IN SOCIAL INNOVATION 
 

Underneath a layer of strategic partnerships with businesses and policies to empower social innovation, the role 

played by youths can often go unnoticed; yet it is one of the most significant. 

The youth are the leaders of tomorrow. As passionate, aspiring changemakers, they have all the power 

to rise as social entrepreneurs with guidance and expertise, upholding social innovation and responsibility in 

creative ways to help underprivileged communities 

According to the World Youth Report, the youth possess certain qualities that enable them to tackle 

challenges in creative and innovative ways. 

 Social Assets 

Young people have first-hand knowledge about their communities, uniquely positioned to provide innovative 

solutions to social problems. 

 Divergent Thinking 

There is physiological evidence that shows the adolescent brain recruiting core brain regions to be 

innovative/come up with alternative uses for items. 

 Experience with technology 

Technological innovations mirror the rapidly growing and changing virtual landscapes. 

 Apprehensive of their future 

Concern for the future brings youths together to initiate change and build 21st-century competencies – what’s next vs 

what’s now. 

 Thriving over surviving 
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Besides generating employment, youth social entrepreneurship aims higher: initial job experience, building 

leadership skills and a sense of societal agency. 

 Adaptable and fast learners 

    More open to new modes of approaching problems, other sources of learning and initiating change. 

Besides, the above characteristics youth are enthusiastic, vibrant, innovative and dynamic in nature Youth shows 

strong passion, motivation and will power which also make them the most valuable human resource for fostering 

economic, cultural and political development of a nation. A country’s ability and potential for growth is 

determined by the size of its youth population. Their role in building defence capability of a nation is 

unquestionably prima una. The energy and passion of the youth if utilised properly, can bring huge positive 

change to the society and progress to the nation. Youth are the creative digital innovators in their communities 

and participate as active citizens, eager to positively contribute to sustainable development. This section of the 

population need to be harnessed, motivated, skilled and streamlined properly to bring rapid progress for a country. 

 

G. YOUTHS IN INDIA : 
 

India has the largest youth population in the world; around 66 percent of the total population (more than 808 

billion) is below the age of 35. Nearly 407 percent of the Indian population is aged 13 to 35 years (defined as 

youth in the National Youth Policy). India’s demographic dividend in terms of Youth population is a key factor 

that is expected to prosper economic growth through social innovation which can be seen from the figure (1) 

 

 

     Figure 1: Showing the constraints of youth population in India. 

 

India’s 1.3 billion people make it the second most populous country in the world, but with an average age of 29, 

it has one of the youngest populations globally. As this vast resource of young citizens enters the workforce, it 

could create a ‘demographic dividend’. A demographic dividend is defined by the United Nations Population 

Fund as economic growth resulting from a shift in a population’s age structure, mainly when the working-age 

population is larger than the number of dependents. 

 

India is home to a fifth of the world’s youth demographic and this population advantage could play a 

critical role in achieving the nation’s ambitious target to become a US$ 5 trillion economy. 

 

Considering the importance of youth in economic growth through social innovation, one can analyse 

the age distribution of population for having an idea about the work force. The following table (1) and (2), 

figure (2) and (3) show the distribution of population by age and sex and the youth population in India. 

 

India is home to fifth of the world’s youth population. 
 

This will create a demographic dividend that could play a critical role in achieving the 
nation’s ambitious target to become of US5 trillion economy. 

 
The large youth population offers both a workforce as well as a market. 

 

These young people are driving a culture of innovation, entrepreneurship and diversity. 
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Figure 3: Showing the youth population (15-34 yrs.) and their share to total population. 

 

The above table 1 & 2 indicates the share of youth to the total population and the distribution of population by 

age and sex showing that India has the relative advantage at present in terms of distribution of youth population. 
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H. THE ROAD MAP 

 

Despite of the importance of youth in building a nation specially in social innovation there is lack of policy an 

programme for change. To help the youths get started and give them a boost of confidence and inspiration, one 

can give a solid start for social innovation initiative-through. 

 

1. Get everyone involve 

As social innovation cannot be done overnight and take time and commitment, it is necessary to remind all those 

involved through an idea challenge and gather ideas that will fuel the innovation strategy with the concept of 

“ Together is the way”. 

 

 

2. Build partnership 

Alignment of social impact programme and business strategies and lead to build resources and develop 

partnership. Establishing clear roles and responsibilities for each partner involved can also be challenging. 

3. Re-evaluate how to measure success 

Re-evaluating the social metrics by looking into outcome and impact is an inevitable process for continuous 

improvement of the product impacting positive social impact and innovation. 

As part of their health & humanity strategy, Johnson & Johnson is focusing on sustainable development 

goals. They are committed to evaluate and continuously improve their products using a scorecard with seven 

major goals, among which environmental impact, positive social impact and product innovation. 

For example , they want to achieve their environmental impact goal by reducing their carbon emissions 

20% by 200 and 80% by 2050. In terms of energy consumption, they aim to produce or procure 35% of their 

electricity from renewable sources by 2050. As of 2020 they say they got to 30% of their goal. 

 

4. Enable a culture of Innovation 

Fostering an innovation culture should be a given in any unit, but it’s more often than not the first barrier for 

innovation performance. Building an environment that encourages and enables innovation is necessary. 

5. Providing Awareness 

Youths must be provided awareness about the social entrepreneurship, social enterprise and the social problems 

for motivating them to work accordingly. 

 

I. CONCLUSION 
 

Social innovations are new approaches to meet social needs. They are social in their means the in their ends. 
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They engage and mobilise beneficiaries and help to, transform social relations by improving beneficiaries access 

to power relations resources. There are many examples of social innovation from fair trade and micro-credit, to 

restorative justice and holistic early years care. 

 

Social innovation is more important than ever before. There is a broad range of social, economic and 

environmental challenges that requires us to innovate new responses and solutions. Many of these solutions 

will come from civil society organization- from charities and associations, social enterprises and grassroot 

organisations and groups. There is so much creativity, ingenuity and innovation already taking place across 

these kinds of organization. However, to grow and spread, these social innovations will often need to be supported 

in some way, for example by grants, funds, philantrophic organisations, public sector bodies, networks of 

practioners and professionals, partnership, or enlighten business or individuals. 

 

Again, a truely prosperous society in our days consists of both economic prosperity and social prosperity. 

Traditionally, we assessed if a country was prosperous by looking at its GDP. Today, it’s becoming more 

common to also consider peace and happiness, individual freedoms and liberties and financial well being. Lastly, 

as youth are major human resources for the development and key agents for social change, economic 

development and technological innovation etc. we should work with the youths with the concept of “Together is 

the Way”. 
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